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ABSTRACT

The purpose of this study was to determine Entrepreneurship Competency variables and Innovation variables that
affect MSME Performance with Knowledge Management as a mediating variable. Entrepreneurship Competence
latent variable (X1) (Strategic Competencies, Opportunity Competencies Relationship competencies, Conceptual
Competencies, Organizing Competencies, Commitment Competencies, and Innovation (Innovation in Process,
Innovation in Structure, Innovation in Culture, Innovation in HR) contributes an influence of 0.748 or 74.8% on
MSME performance (Y2) mediated by knowledge management (Y1) while the remaining 25.2% is the influence of
other factors that are not observed Knowledge management is a mediating variable while the dependent variable is
MSME performance The sample method used used was a purposive sample with a sample size of 200 MSME
owners.This study used the Equation Model Structural equation model with the help of Smart PLS 3. This research
method is quantitative, namely conducting a primary data search with the research object of MSME owners
registered at PT. LEN's UKM Fostering. Based on the results of the research partially the variables that have a
significant effect are Entrepreneurship Competence, Innovation and Knowledge Management while
Entrepreneurship Competence and Innovation on the performance of Culinary MSMEs in Bandung City which are
mediated by Knowledge Management do not have a significant effect and give an effect with the nature of mediation
which weakens, and reduces Entrepreneurship competence and Innovation.

Keywords: Entrepreneurship Competence, Innovation, Knowledge Management Effectiveness, MSME
Performance

INTRODUCTION

The global economy is predicted to experience a slowdown or recession. For the business world, disruption has
been felt, from supply chain bottlenecks to mass layoffs. amid uncertainty, according to the Financial Services Authority
(OJK), an economic recession is a condition in which a country's economy experiences a decline based on gross domestic
product (GDP), the number of unemployed, as well as negative economic growth for two consecutive quarters. GDP is
economic activity in a country during one period. If the country experiences a continuous decline in economic activity for
two periods, then the country is experiencing a recession. (Sri Dewi Handayani, 2022). The government is focusing on
boosting the micro, small and medium enterprises (MSMES) sector to increase public consumption so that the economy
continues to grow in anticipation of the threat of a recession in the first quarter of 2023.

Micro, Small and Medium Enterprises (MSMEs) are forms of business run by individuals, households or small
business entities engaged in community empowerment. According to the Law of the Republic of Indonesia Number 20 of
2008, MSMEs are productive economic efforts carried out by individuals or business entities with different net worth
criteria, each micro business of Rp. 50,000,000, small businesses Rp. 50,000,000 — Rp. 500,000,000, and medium
businesses Rp. 500,000,000 — Rp. 10,000,000,000. MSMEs are also a type of business that is in great demand by the
community, the reason many people like this type of business is because the capital needed to open this business is not that
large (Hidayatulloh, 2020).

MSMEs are businesses that are able to survive against the economic crisis that occurred in 1998, the Central
Statistics Agency (BPS) also stated that MSMESs continue to increase in number. The number of MSMEs in 2019 was
65,465,497 units, this figure increased by 1.98% from the previous year. The ability of MSMEs to survive in the face of
this crisis is because MSMEs continue to make adjustments in their production processes, also continue to develop and
grow by relying on their own capital, so they are not affected by foreign debt (Puspitasari, 2021).
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Figure 1. Contribution of MSMEs to GDP

According to the Ministry of Cooperatives, Small and Medium Enterprises in Indonesia, MSMESs have experienced
a decline in their contribution to gross domestic product (GDP). The contribution of MSMES to GDP in 2020 is the lowest
contribution since 2010, namely 37.3%, even though in 2019 MSMEs managed to contribute 60.3% of GDP. The
magnitude of this decrease was 38.14% compared to 2019. (Lokadata, 2021). Head of the Indonesian Institute of Sciences
(LIPI) Economic Research Center, Agus Eko Nugroho also said that the results of the Rapid Assessment Survey on the
Impact of the Covid-19 Pandemic on the Performance of Indonesian MSMEs, showed that during the pandemic, 94.69%
of businesses experienced a decline in sales. The Covid-19 pandemic has also caused business profits to drop drastically.
This decline in profit occurred due to an increase in production costs such as raw materials, transportation, labor and other
costs while sales decreased (LIPI Public Relations, 2020).

Conditions like this force MSME actors to continue to improve their business capabilities. One important aspect for
improving business is the performance of MSME actors, this is because the performance of MSME actors is important as
a benchmark for the progress of their business. The performance of MSME actors themselves can be measured through
their ability to manage and allocate their resources (Kusumadewi, 2017). MSMEs that are well managed will produce good
performance, this is useful for competition or for the development of the MSMEs themselves (Pricilia, 2019). Good
MSMEs are MSMEs who continue to have optimism to continue to develop their business, improve their business and
continue to be oriented towards the future in order to gain competitive advantage (Nur Hamidah, 2020) According to
Sanistasya (2019) currently the performance of MSMEs in Indonesia still tends to be low thus making it difficult for SMEs
to compete. The low performance of MSME actors can be caused by many things. according to Trihudiyatmanto (2018)
MSME actors found that their entrepreneurial orientation was still lacking so that their business performance did not run
optimally. The motivation of MSME actors is relatively weak, they reason that the cause of the lack of motivation to
develop MSME products is one of them with the increasing number of products that become competitors in the market
with cheaper prices and better quality, especially products from China. . From MSME actors, it was found that in general
the knowledge possessed by MSME actors was obtained self-taught from their predecessors, meaning that almost all
MSME actors had a relatively low level of knowledge. there are weaknesses in the field of entrepreneurship such as lack
of motivation, innovation, not daring to take risks, passivity, and tend to wait for consumers to come. In addition, they are
also incompetent, especially in terms of knowledge and skills possessed.

In the city of Bandung itself the number of MSMEs is growing quite rapidly, the Bandung City Cooperative &
MSME Office noted that there were 4,285 MSME actors spread across the city of Bandung. These SMEs are divided into
many sectors such as the food sector, the fashion sector, the trade sector, the handicraft sector, the service sector, and other
sectors (Department of Cooperatives & SMEs, 2019).
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MSME Sector in Bandung City
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Source: Office of Cooperatives & Micro, Small, Medium Enterprises, data to be processed in 2022
Figure 2. The MSME sector in the city of Bandung
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Figure 3. Reasons for MSME Closing Businesses in March-April 2021

The survey conducted by the United Nations Development Program (UNDP) involved 3,011 MSMEs in Indonesia
in August 2021 and showed that 30.2% of respondents closed their businesses because the demand for the goods they sold
dropped dramatically. Business actors in the snack and ready-to-eat food sector have experienced a decline varying from
60% to 97%. (Muhammad Nizar, 2021). An entrepreneur is someone who creates a new business by taking risks and
uncertainties in order to achieve profits and growth by identifying significant opportunities and pooling the necessary
resources so that these resources can be capitalized (Zimmerer, Thomas W and Scarborough , Norman M, 1996).
Entrepreneurs are said to be people who produce new ideas and creations that are different from before. Entrepreneurs are
promoters, not only in introducing new products and techniques, but also in the market situation and procurement sources,
management improvements, and new distribution methods. Entrepreneurs will carry out dynamic processes on production,
processes, results, sources of supplies, and organizational systems that are relied on.

The supporting entrepreneurial competencies are knowledge and innovation as antecedents and their consequences
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for business performance (Ozkaya et al., 2015). Several research results have agreed that innovation has a positive influence
on business performance. The research results of Putri et al. (2018) found that product innovation has the potential to
improve SME performance. Babkin et al. (2015) confirms that innovation is produced by companies to develop products,
produce new products, or update production and distribution processes to be able to compete for the best new market
segments. However, there are still different results from the research by Hashi & Stojé¢i¢ (2013) and Campo et al. (2014)
that product innovation has no effect on SME performance. On the basis of still finding inconsistencies in the results, it is
interesting to study further in depth.

The difference between this research and previous studies is the addition of knowledge management variables, this
knowledge management variable is an intervening variable. The reason for choosing this variable is because the author
wants to develop and want to know whether knowledge management will affect the performance of MSME actors. Based
on this background, the authors are interested in conducting research with the title "The Influence of Entrepreneurship
Competence, Innovation on Performance in MSMEs in the City of Bandung which is mediated by the effectiveness of
knowledge management".

Literature Review
Entrepreneurial Competence

Alma (2014) stated that the entrepreneur is an innovator, as an individual who has the instinct to see opportunities
and has the enthusiasm, ability and mind to conquer slow and lazy ways of thinking. According to Alma (2011),
entrepreneurs are people who break down the existing economic system by introducing new goods and services, by creating
new organizational forms or processing new raw materials. Success in entrepreneurship is not obtained suddenly or
instantly and by chance, but with full planning, having a vision, mission, hard work and having the courage to be
responsible. Zimmerer (2018) states that an entrepreneur is a person who creates a new business in the face of risk and
uncertainty with the aim of gaining profits and growth by recognizing opportunities and combining the necessary resources
to take advantage of these opportunities. According to Suryana (2014) entrepreneur is someone who creates a new business
in the face of risk and uncertainty for the purpose of gaining profit and growth by identifying opportunities and combining
the necessary resources to take advantage of these opportunities.

There are various understandings of what entrepreneurship is, some regard it as a person who succeeds in taking
risks, people who dare to face uncertainty, people who make their own activity plans, or people who create business
activities and industrial activities that did not exist before (Alma, 2011). In this case, an entrepreneur is an innovator, as an
individual who has the instinct to see opportunities, has the passion, ability and mind to conquer slow thinking (Kuratko,
2009). Entrepreneurship is a dynamic process of vision, change and creation that requires effort and passion towards the
creation and implementation of new ideas and creative solutions. Kuratko (2009) explains in detail that an entrepreneur is
an innovator or developer who is able to recognize and take opportunities; turning these opportunities into
workable/marketable ideas; adding value to the idea through time, effort, money or skill; able to see the risks from the
competitive environment as a consideration of the decision to implement the idea; and able to identify results or awards
from the efforts made.

Thus, entrepreneurs are people who have the ability to see and assess business opportunities and collect the
necessary resources to take advantage of them and take appropriate action to ensure success. Zimmerer et al., (2008)
confirms that an entrepreneur is someone who creates a new business by taking risks and uncertainties in order to achieve
profits and growth by identifying significant opportunities and combining the necessary resources so that these resources
can be capitalized.

Innovation

The initial concept of innovation in entrepreneurship was popularized by Joseph Schumpeter (1934). Innovation is
one of the corporate choices in facing market competition and sustainable management. Freeman (2004) considers
innovation as the efforts of companies through the use of technology and information to develop, produce and market
products that are new to the industry. In other words, innovation is the modification or discovery of ideas for continuous
improvement and development to meet customer needs. Amabile et al (1996) proposed a definition in an organization.

Innovation plays an important role not only for large companies, but also for SMEs (Jong and Vermeulen, 2006;
Anderson, 2009). Innovation is a new element introduced in the network that can change, even if only for a moment, either
the price, the actor, the elements or the nodes in the network register Cabral (2003). Innovation is an important factor in
Rosli & Sidek's entrepreneurial activities (2013). Kuratko and Hodgetts (2004), Innovation is the creation of new wealth
or change and improvement of existing resources to create new wealth.

Zimmerer and Scarborough (2005), Innovation is the ability to apply creative solutions to a problem along with
opportunities to improve or enrich one's life. Innovation is an effort to create changes that are purposeful and focused within
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an economic or social potential Davila, et al, (2006).

Innovation according to Wes (2000: 18) is the intentional introduction and application in a job, work team or
organization of product process ideas or new procedures for work, work team or organization of product process ideas. or
new procedures for the work of the work team or organization with the aim of benefiting the work, work team or
organization. Innovation according to Healy (1983) is about creative change. Such changes are caused by new applications
of existing knowledge or applications of new knowledge that result.

According to Okpara (2007), innovation is defined as adding something new to an existing product or process.
Innovation is the successful exploitation of new ideas. Okpara (2007) further explains that innovation is the process by
which entrepreneurs convert market opportunities into workable, profitable and marketable ideas. Innovation is an
application of something creative that has a significant impact on an organization, or society. Innovation is the process of
bringing the best ideas into reality, which is innovative. Innovation is the creation of new value, innovation is the process
of combining ideas and knowledge into new value.

MSME Performance

Knowledge management has various definitions. Usually in designing the knowledge management of an
organization, apart from depending on the suitability of the strategy and framework used, the subjective factors of the
designers also influence the selection of the definition to be adopted. Thus, the variety of definitions will probably continue
to increase along with the growing understanding of knowledge management. One of them is the definition according to
Nicolas in Yao et al. (2007) who said that knowledge management is a systematic process for creating, acquiring,
disseminating, utilizing, and using knowledge to maintain competitive advantage and achieve organizational goals. Arora
(2011) explains that knowledge management is a process in which an organization uses collective intelligence to achieve
its strategic objectives. Knowledge management is not only about technology, but also about processes, people, behavior,
ways of working, and other factors. Knowledge management is about understanding how people work, sharing concepts
and ideas, identifying groups of people doing something, and noticing how they can learn from one another. Knowledge
management is about organizational learning from their experiences and about leadership within the organization.
Knowledge management in the Indonesian Wikipedia (2017) is defined as a collection of tools, techniques and strategies
for maintaining, analyzing, organizing, improving and sharing understanding and experience. Such understanding and
experience is built on knowledge, either embodied in an individual or embedded in the process and real application of an
organization. The focus of knowledge management is to find new ways to channel raw data into useful information, which
eventually becomes knowledge. Wulantika (2010) explained that knowledge management is an organizational activity in
managing knowledge as an asset, where in various strategies there is the distribution of the right knowledge to the right
people and in a short time, so that they can interact, share knowledge, and apply it in work. day to day to improve
organizational performance. Knowledge management is a system created to create, document, classify, and disseminate
knowledge within an organization, so that knowledge is easily used whenever needed and by anyone according to their
level of authority and competence. Based on these various definitions, it can be concluded quite simply that knowledge
management is a systematic effort in order to acquire, collect, create, develop, and share the knowledge needed to achieve
organizational goals.

The concept of knowledge management originates and develops from the business world. Knowledge management
is used to improve communication between top management and workers to improve work processes and instill a culture
of sharing knowledge and implementing a performance-based reward system (Muttagien in Suky, 2014). Even though
knowledge management seems like a new concept, the activity of sharing and transferring knowledge is not new and is
usually present in every organization. Many organizations do not use the term knowledge management, even though they
already use many knowledge management instruments (Yao et al., 2007). Knowledge management facilitates the transfer
of knowledge between members for the effectiveness of organizational activities. Knowledge management is intended to
make organizations learn, so that work and study are the same thing in an institution to increase competitive advantage.
Knowledge management is useful as a process of transferring information and knowledge to new employees (Herlina,
2009). Organizations need to apply knowledge management to determine the strengths of all human resources, reuse
existing knowledge, aka no need to repeat the failure process, accelerate the process of creating new knowledge from
existing knowledge, and keep the movement of the organization stable despite the in and out of human resources (Wulantika
, 2010). Knowledge management functions to increase the ability of organizations to learn from their environment and
combine knowledge within an organization to create, collect, maintain, and disseminate organizational knowledge (Laudon
in Zafar, 2009). Knowledge management has an important supporting function in coordinating mechanisms to increase the
conversion of resources into capabilities (Al-Tahat and AlShoubaki in Al-Refaie and Al-Tahat, 2015). Knowledge
management encapsulates the acquisition, clarification, and communication of professional opinions for organizational
knowledge (Nurluoz and Birol, 2011). Knowledge management helps develop a knowledge-based culture that supports the
development of innovation (Nawab et al., 2015).
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Knowledge Management

Business performance has started to become a topic that is hotly discussed and applied both practically and in
research since 1987, to be precise when Johnson and Kaplan published their book entitled Relevance Lost-the Rise and
Fall of Management Accounting (Bititci, et.all, 2009). Veithzal and Ahmad (2005) define performance as "work results
that can be achieved by a person or group of people in a company in accordance with their respective authorities and
responsibilities in an effort to achieve company goals legally, not violating the law and not contradicting morals or ethics."

"Performance is defined as the record of outcomes produced on a specified job function or activity during a specified
time period”. (Bernadin and Russell, 1998: 239). According to Nelly in Bititci (2008), performance measurement is the
process of calculating the effectiveness and efficiency of actions that have been applied in various sectors for more than two
centuries. Efficient performance is measured by how well resources are used, while effective performance is measured by
whether goals are achieved or not. Performance which is often referred to as performance is also called result. Initially, the
measurement of company performance was focused on financial success, but this concept underwent a change where
financial performance measurement was considered insufficient to compete in the modern market. Increasing customer
demand and an increasingly competitive market require greater responsibility and focus on external activities. The financial
accounting system indicates that performance is the result of a company's activities which provide a bit of guidance on how
performance is achieved and improved (Kennerley & Neely, 2003), so that the concept of performance measurement emerges
which considers a balance between financial and non-financial performance, one of which is the Balance Scorecard. The
concept of the Balance Score Card is a performance measurement that provides measurements in the financial, customer,
internal business and growth and learning aspects. This concept was popularized by Kaplan and Norton since 1992, until
now this concept is still used, so that company performance is measured internally/externally and financially and non-
financially. Balance Scorecard indicators include 1) Financial Perspective, related to profitability through measurement of
operating profit, return on capital employed (ROCE) or economic value added, sales growth and cash flow; 2) Customer
Perspective, the main measures are customer satisfaction, customer retention, new customer acquisition, customer
profitability, and market share in the target segment; 3) Internal Business Process Perspective, in this perspective the
executives identify various important internal processes that must be well controlled by the company; 4) Learning and
Growth Perspective, identifying the infrastructure that must be built by the company in creating long-term growth and
performance improvement. The main sources of company learning and growth are company people, systems, and procedures
(Kaplan and Norton, 1996).

METHOD

This research uses a quantitative approach and the type of research is descriptive associative. The population in this
study were all culinary Small, Micro and Medium Enterprises (MSMEs) in the city of Bandung. The sample method used
was purposive sampling. With the criteria of MSMEs that have attended training and assistance from PT LEN. Based on
data obtained from the Trade Office for Cooperative SME Industry, 4,285 became 97 samples. This study uses the Equetion
Model Structure and uses the analytical test tools used are SPSS v.24 and Smart PLS 3. This data analysis uses classical
assumptions and multiple linear regression.

RESEARCH RESULTS AND DISCUSSION
Results
Results of Structure Equation Modeling Partial Least Square (SEM-PLS) Analysis
This stage is related to the formation of a structural equation model, before estimation is carried out. This model is
formulated based on a theory or previous research.
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Figure 4. Initial Model Conceptual Diagram

Convergent Validity Test

Source: Data Processing (2022)

Figure 5. Diagram of Loading Factor Value Outer Model Evaluation (Initial Model)
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Based on the estimation results using the help of the SmartPLS 3 program application, the output of the final model
test is obtained as follows.
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Figure 6. Output of the Final Model Test
Source: Data Processing (2022)

Hypothesis Test
The magnitude of the significance value between the variables tested is presented in the form of the value contained
in the arrow that connects one of the variables to the variable that is the goal.
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Figure 7. Structural Model (Path Coefficient, Beta)
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Figure 8. Significance Value (t-count)
Source: Data Processing Output Using SmartPLS (2022)

Discussion
The Effect of Entrepreneurship Competence on the Performance of Culinary MSMEs in the City of Bandung

Tabel 1. The Path Coefficient and t-calculate the Effect of Entrepreneurship Competence on the Performance of Culinary
MSME:s in the City of Bandung
Original Sample
(®)

t-Statistik p-value Conclusion

Entrepreneurship Competence on
the Performance of Culinary 0,602 13,648 0,000 Accept Ho
MSMEs in the City of Bandung

Source: Data Processing (2022)

From the results of Table 1 above, it is obtained that the Original Sample (O) value is 0.602 which indicates that the direction
of influence of Entrepreneurship Competence on the Performance of Culinary MSMEs in the City of Bandung is positive or
unidirectional, meaning that if the Entrepreneurship Competence is getting better, the performance of Culinary MSMEs in
the City of Bandung will increase. The influence of Entrepreneurship Competence on the performance of culinary MSMEs
in the city of Bandung is significant, with a t-statistic value of 13.648 greater than t table or 13.648 > 1.96, and a p-value of
0.000 less than alpha 5% (0.05). Thus, HO is rejected, meaning that Entrepreneurship Competence influences the
performance of culinary MSMEs in the city of Bandung.
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The Effect of Innovation on the Performance of Culinary MSMEs in the City of Bandung

Table 2. The Path Coefficient and t-count of the Effect of Innovation on the Performance of Culinary MSMEs in the City

of Bandung
Orlgm?cl))Sample t-Statistik p-value Conclusion
Innovation on the
Performance of Culinary
MSMEs in the City of 0,365 6,451 0,000 Accept Ho
Bandung

Source: Data Processing (2022)

From the results of Table 2 above, the Original Sample (O) value is 0.365 which indicates that the direction of influence of
Innovation on the Performance of Culinary MSMEs in the City of Bandung is positive or unidirectional, meaning that if the
Innovation is getting better, the Performance of Culinary MSMEs in the City of Bandung will increase. The effect of
innovation on the performance of culinary MSMEs in the city of Bandung is significant, with a t-statistic value of 6.451
greater than t table or 6.451 > 1.96, and a p value of 0.000 less than alpha 5% (0.05). Thus, H1 is accepted, meaning that
innovation influences the performance of Culinary MSMEs in the city of Bandung.

The Effect of Knowledge Management on the Performance of Culinary MSMEs in the City of Bandung

Table 3. Path Coefficients and t-calculate the Influence of Knowledge Management on the Performance of Culinary MSMEs
in the City of Bandung

Orlgln?(I))Sample t-Statistik p-value Conclusion
Knowledge Management on
the Performance of Culinary
MSMEs in the City of 0,074 1,992 0,047 Accept Ho
Bandung

Source: Data Processing (2022)

From the results of Table 3 above, it is obtained that the Original Sample (O) value is 0.074 which indicates that the direction
of influence of Knowledge Management on the Performance of Culinary MSMEs in the City of Bandung is positive or
unidirectional, meaning that if the Knowledge Management is getting better, the Performance of Culinary MSMEs in the
City of Bandung will increase . The effect of Knowledge Management on the performance of culinary MSMEs in Bandung
City is significant, with a t-statistic value of 1.992 greater than t table or 1.992 > 1.96, and a p value of 0.047 less than alpha
5% (0.05). Thus, H1 is accepted, meaning that Knowledge Management influences the performance of Culinary MSMEs in
the city of Bandung.

The Effect of Entrepreneurship Competence on the Performance of Culinary MSMEs in the City of Bandung mediated by
Knowledge Management

Table 4. Path Coefficients and t-calculate the Effect of Entrepreneurship Competence on the Performance of Culinary
MSMEs in the City of Bandung Moderated by Knowledge Management
Original Sample

() t-Statistik p-value Conclusion
Entrepreneurship
Competence on the
Performance of Culinary 0,004 0,624 0,533 Accept Ho

MSMEs in the City of
Bandung moderated by
Knowledge Management
Source: Data Processing (2022)

From the results of Table 4 above, it is obtained that the Original Sample (O) value is 0.004 indicating that the direction of
influence of Entrepreneurship Competence on the Performance of Culinary MSMEs in Bandung City mediated by
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Knowledge Management is Positive or in other words Knowledge Management strengthens the influence of
Entrepreneurship Competence on Culinary MSME Performance in the city of Bandung. The influence of Entrepreneurship
Competence on MSME Performance in Cimahi City mediated by Knowledge Management is not significant, with a t-statistic
value of 0.624 which is smaller than t table or 0.624 <1.96, and a p-value of 0.533 which is greater than alpha 5% ( 0.05).
Thus, H1 is rejected, meaning that Entrepreneurship Competence has no effect on the performance of culinary MSMEs in
the city of Bandung mediated by Knowledge Management, with a weakening nature of mediation.

The Influence of Innovation on the Performance of Culinary MSMEs in the City of Bandung mediated by Knowledge
Management

Table 5. Path Coefficients and t-calculate the effect of Innovation on the Performance of Culinary MSMEs in the City of
Bandung moderated by Knowledge Management

Original Sample

t-Statistik -value Conclusion
(0) P

Innovation on the
Performance of Culinary
MSME:s in the City of 0,011 1,202 0,203 Accept HO
Bandung moderated by
Knowledge Management
Source: Data Processing (2022)

From the results of Table 5 above, it is obtained that the Original Sample (O) value is 0.004 indicating that the direction of
influence of Innovation on the Performance of Culinary MSMEs in the City of Bandung mediated by Knowledge
Management is Positive or in other words the Effectiveness of Knowledge Management strengthens the influence of
Innovation on the Performance of Culinary MSMEs in Bandung. The effect of innovation on MSME performance in Cimahi
City mediated by Knowledge Management is not significant, with a t-statistic value of 0.203 which is less than t table or
0.203 <1.96, and a p-value of 0.203 which is greater than alpha 5% (0, 05). Thus, H1 is rejected, meaning that innovation
has no effect on the performance of culinary MSMEs in the city of Bandung mediated by Knowledge Management, with a
weakening nature of mediation.

CONCLUSIONS
Conclusions
Based on the results of the research and discussion that has been carried out, the conclusions that can be drawn are as

follows:

1. Entrepreneurship competence influences the performance of Culinary MSMEs in the city of Bandung;

2. Innovation Competence influences the performance of Culinary MSMEs in the City of Bandung;

3. Knowledge Management influences the performance of culinary MSMEs in the city of Bandung;

4. Entrepreneurship competence has no effect on the performance of culinary MSMEs in the city of Bandung mediated by
Knowledge Management, with a weakening nature of mediation.

5. Innovation has no effect on the performance of culinary MSMEs in the city of Bandung mediated by Knowledge
Management, with a weakening nature of mediation.

Recommendations

In the current condition, culinary MSMEs in Bandung already have quite good entrepreneurship and innovation
competencies, do not require intense assistance to increase MSME performance, based on information in the field, the
conditions currently experienced by MSME actors only need encouragement to motivate MSME actors.

ACKNOWLEDGEMENTS

The author would like to thank the research partners who have helped complete this article, especially the Management
Study Program, Faculty of Economics and Business, Jenderal Achmad Yani University.

REFERENCES

ABDSI. (2021). UMKM Jawa Barat yang terdampak Covid. retrieved http://www.abdsi.id/umkm-crisis-center/jabar/.
Abdurrahman, R. S. (2021). Pengaruh budaya organisasi terhadap efektivitas manajemen. Vol. 2 Nomor 2 Sci. REGENDI,
vol. 2, 2021.

462



] : e-ISSN: 2961-712X
International Journal of Economics Vol. 2 No. 2, December 2023

https://ejournal.ipinternasional.com/index.php/ijec DOI: 10.55299/ijec.v2i2.492

E. Razinkina, L. P. ( 2019). Influence of the educational environment on students’ managerial competence,. Asia-Pacific J.
Financ. Stud., vol. 48.

Ekonomi. (2021). Kenapa UMKM Harus Diselamatkan dari Dampak Pandemi Covid-19? Ini Penjelasan OJK. Retrieved
Bisnis.com (https://ekonomi.bisnis.com/read/20210918/9/1444025/kenapa-umkm-harus-diselamatkan-dari-
dampak-pandemi-covid-19-ini-penjelasan-ojk).

Ghozali , 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25. Semarang: Badan Penerbit Universitas
Diponegoro.

N. Puryantini, R. A. (2017). Pengaruh Knowledge Management Terhadap Kinerja Organisasi Dimediasi Inovasi Di
Organisasi Penelitian Pemerintah. Berk. Akunt. dan Keuang. Indones., vol. 2, no. 2, pp. 21-38,.

Narimawati, U. (2007). Riset Manajemen Sumber Daya Manusia Aplikasi Contoh dan Perhitungan. Jakarta: Agung Media.

Nikitina, T., & Lapina, 1. (2019). Creating and managing knowledge towards. Knowledge Management Research & Practice
VOL. 17, NO. 1, 96-107.

Republik, K. K. (2021). UMKM Menjadi Pilar Penting dalam Perekonomian Indonesia. retrieved ekon.go.id
https://ekon.go.id/publikasi/detail/2969/umkm-menjadi-pilar-penting-dalam-perekonomian-indonesia.

Smeru. (2021). Ringkasan Eksekutif: Dampak Sosial Ekonomi COVID-19 terhadap Rumah Tangga dan Rekomendasi
Kebijakan Strategis untuk Indonesia. Retrieved Smeru Research Institute (https://smeru.or.id/id/content/ringkasan-
eksekutif-dampak-sosial-ekonomi-covid-19-terhadap-rumah-tangga-dan-rekomendasi).

Sugiyono. (2019). Metode Penelitian Pendidikan. Bandung: Alfabeta.

Wirda, F., & Tuti, A. (2015). Kompetensi Manajerial Dan Pengaruhnya Terhadap Kinerja. Padang: ISBN: 978-602-17129-
5-5.

Woulandari, J. (2018). Identifikasi kompetensi manajerial pada level manajemen menengah. J. Siasat Bisnis, vol. 22, no. 1,
pp. 20-37.

463



