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Abstract 

This research focuses on the design of developing advertising materials tailored to various learning styles among 

grade nine students at SMP N 2 Perbaungan, Serdang Bedagai Regency. Recognising the diversity in learning 

preferences of visual, auditory, and kinesthetic students, this research aims to create Advertising materials using 

Canva's PowerPoint (PPT) to effectively address and engage various learning styles are more effectively. This 

research follows a research and development (R&D) methodology, using the ADDIE model (Analysis, Design, 

Development, Implementation, Evaluation) to design the materials. Through analysis, students' predominantly 

visual, auditory, and kinesthetic learning styles can be identified to guide the material development process. The 

resulting materials are intended to be visually appealing, interactive, and flexible, which improves comprehension 

and retention. Data collected through student feedback, teacher evaluations, and pre- and post-assessment scores 

indicate that the customised materials have a positive impact on students' engagement and understanding of 

advertising concepts to enhance the learning experience and accommodate individual needs in a classroom setting. 

The results of the validator test of the overall media design meet the eligibility criteria (88.9%) so that the teaching 

materials can be used as teaching materials for students in the learning process. The results of the assessment of 

English teaching materials by experts regarding the substance of the material as a whole from the aspects assessed 

get the eligibility criteria (87.5%) so that the teaching materials can be used in the learning process. and the trial 

results show the average student score of 81. 18% so that the criteria for effective teaching materials for different 

learning styles of students by using advertisements on writing skills in class IX SMPN 2 Perbaungan. research and 

development, implementation and evaluation) The instruments used are questionnaires to students, interviews to 

teachers, and the results of the last trial given to students. The results of the validator's test of the media design as a 

whole met the feasible criteria (88.9%) so that the teaching materials could be used as teaching materials for students 

in the learning process. 

 Keywords: Language, Strengthening, high school students, word spinner 

I. INTRODUCTION 

In teaching advertising materials,The teacher’s strategy should be relevant to the differentiation students’ need and using 

a good and affective language style gives a special attraction for students. Currently, there are platforms to place 

publications of products made by students in P5 learning (Project strengthening the Profile of Pancasila Students on the 

theme of entrepreneurship), local wisdom and suitable lifestyle can promote their work on media such as television, 

newspapers, radio, and other social media. Usually producers will be very careful in placing their publications. They will 

look at media that are passively used by the public and are interesting to see, hear or read. Advertising makers mostly use 

simple and interesting language styles to create beautiful sentences and persuade or influence readers or viewers to use 

the product. 

Language is a fundamental aspect of human life. To communicate and establish relationship with other, people use 

language as tool of their communication (Wardhaugh, 2009). To communicate means to transfer ideas from one person 

to the others. If people did not have a tool to communicate, every people’s activities and interactions would be stagnant. 

Wardhaugh (2009:1) states that language is what the members of a particular society speak. Therefore, the relationship 

between language and human or society is dependent. Wardhaugh (2009:1) further states that the definition of language 

and society is not independent. Thus, from the statement above, the researcher concludes that if there is no language in 

society, there will be nothing. 

There are two kinds of language, spoken language and written language. Spoken language is an utterance which is formed 

from sound, such as conversation, speech, storytelling, discussion, radio, television broadcast, social media and etc. 

While, written language is an utterance which is formed in the written form, such as novels, comics, newspapers, 

magazines, letters, books, journals, articles, and etc. In expressing or delivering ideas in both forms, spoken and written 
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language, people have and use their own style because it is related to the social aspect. Chaika (1982:29) states that style 

refers to the selection of the linguistic forms to convey social or artistic effects. Style also acts as a set of instructions 

(Chaika, 1982).  

Other opinions come from (Keraf, 2002). He states that style is the ability and the competence to make a sentence in a 

good way. Considering the problem above, the researcher enthusiastically will focus her study on the language style in 

wriing simple adverising because style forms communication in the right way and determines how a social interaction 

will proceed (Chaika, 1982). In this case, style determines how a speaker speaks and how the listener takes the meaning 

of the communication in the right way; whether it is serious, humorous, dubious, or any other possible senses. 

As stated above, people use written utterance in expressing their idea in written language. One example of written 

languages that is created by human being is a advertisement. Lapanska (2006:37) state advertisement is one of human life 

activities that can be found in radio, television, magazine, newspaper, and other source (Lapanska, 2006). 

Writing skill is defined as the ability to use language to express ideas, thoughts or felling to others using written language. 

However its implementation most students have problems in productive skill. One of them faced by is writing skill. 

Advertising maerials must provide students in the ninth grade with an understanding of advertising materials that are rich, 

meaningful and easy to understand or developing through the features contained in the Canva application. Uechi 

( 2016 )has added five principles to design writing materials: materials should help learners to develop their confidence, 

expose them to language in authentic use, be culturally relevant, stretch/challenge learners, and build their intercultural 

awareness (M., 2016). 

Learning is an internal process that is measured through behavior. The existence of cognitive, affective and psychomotor 

differences between students influences their learning choices which appear in the form of differences in learning styles. 

Learning styles can explain learning differences between students in the same learning setting. 

 This research aims to develop advertising materials tailored to different student learning styles through the Canva PPT 

presentation platform. "By using Canva, this research focuses on how various visual, text and animation elements can be 

designed to meet the needs of students with diverse learning styles, such as visual, auditory and kinesthetic, so that it is 

hoped that it can increase effectiveness. and the appeal of advertising in learning. 

Until now, research on developing advertisements based on student learning styles using Canva PPT has never been 

carried out in schools by teachers and students at SMP Negeri 2 Perbaungan. 

so this topic is a new opportunity to explore. It is hoped that this research can provide new insights in designing advertising 

materials that are more effective and attractive according to students' different learning styles. 

 Learning styles are specific behavioral patterns in receiving new information and developing new skills, as well as the 

process of storing new information or skills (Sarasin., 1999). 

for others. So, learning style is related to the way children learn, as well as their preferred way of learning. Meanwhile, 

according to Nasution (2009) learning style is a consistent way used by a student in capturing stimulus or information, 

how to remember, think and solve problems (Nasution, 2009).  

The teacher's strategy must be relevant to the advertising learning needed in the school environment and where 

participants live with the different character needs of students.This strategy makes it possible to activate their various 

learning styles. The various learning styles in the classroom are generally categorized into auditory, visual and kinesthetic. 

1. Auditory learning style is a type of learning that prioritizes the listener's senses. 

2. Visual learning style is a type of learning process that relies on vision as a recipient of information and 

knowledge. 

3. Kinesthetic learning style is a learning process where individuals or students usually like to touch something that 

provides certain information and knowledge so that they can remember it or experience it directly when learning 

with active hands. 

After understanding advertising learning and student learning styles, researchers created a teacher strategy, namely in the 

form of effective learning media through aspects material,process and product. Researchers call it a creative learning 

media created by PPT Canva which implements students' learning readiness through initial diagnostic assessments  in 

independent learning in the form of cognitive assessments at the start of learning and non-cognitive assessments. 

specifically with the aim of knowing the characteristics, conditions, competencies, strengths and weaknesses of students' 

learning models so that they know how far the students areunderstand advertising learning by designing according to the 

conditions of students' competency needs. 

Differentiated Learning Media, initially delivered through PPT, is hoped by researchers to be transitioned to Canva, Canva 

is able to increase the success of learning Reading Comprehension, speaking, listening and writing quickly, 

enthusiastically on short functional text teaching materials in the form of Advertising so as to create a Pancasila student 

profile character, namely theself able to exchange information, understand information, provide ideas independently 

which are the characteristics expected in working together, Independent, critical and creative reasoning because the three 

components of student learning styles are available in the learning process through this learning . 

Media and can be used as examples/references for teachers English at SMPN 2 Perbaungan or English. teachers in the 

Serdang Bedagai district area. and throughout Indonesia by looking at the condition of the learning environment. 
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Recent research says that the learning environment, students' learning styles, and media technology can improve students' 

grades, their attitudes toward learning, and their evaluation of their learning experiences. Technology can also help 

increase interaction between teachers and students, as well as create a smooth student-centred learning process. In other 

words, designing learning media using audio, visual and kinesthetic media or computers in one Canva PPT design can 

certainly help students obtain useful learning. Teachers as learning media developers must know the differences in 

learning approaches so they can choose the right learning strategy. Learning strategies must be chosen to motivate student 

learners, facilitate the learning process, shape the whole person, cater to individual differences, encourage meaningful, 

creative and fun learning, encourage interaction, and facilitate contextual learning. There are several learning theories 

that underlie the use of technology/computers in learning, namely behaviorism, cognitivism, and constructivism. 

 Behaviorist theory views the mind as a "black box" in response to stimuli that can be observed quantitatively, completely 

ignoring the thought processes that occur in the brain. This group views behavior that can be observed and measured as 

an indicator of learning. The application of this principle in designing learning media is as follows: Students must be 

informed explicitly about the results of their learning. Students must be tested. Learning materials must be sequenced 

appropriately to enhance learning. Students must be given feedback 

Cognitive Theory: This theory focuses on mental processes such as memory, problem solving, and critical thinking. In 

English learning, it means engaging in activities that challenge the mind, such as solving puzzles, reading complex texts, 

and thinking critically about language use Constructivist Theory: In this theory, learning is seen as an active process 

where students build their understanding.  In English language learning, this involves creating opportunities for students 

to engage with the language actively, such as through project-based learning or creative writing. 

 Sociocultural Theory: This theory emphasizes the importance of social interaction in language development. Learning 

English in a social context, through conversation, group activities, and immersive experiences, is consistent with this 

theory. 

Krashen's Input Hypothesis: This theory states that language learners acquire language best when they are exposed to 

input that is slightly above their current proficiency level. For English learners, this means being exposed to content that 

is challenging but understandable. 

These theories and approaches can be combined to create an effective and dynamic English learning experience, tailored 

to the needs and preferences of students. I chose to incorporate these four theories in my thesis research because they are 

in line with the thesis title, namely: ‘Development of advertising materials for students with different learning styles based 

on Canva PPT in class IX at SMPN 2 Perbangan, Behaviourism Theory, Cognitivism Theory and Constructivism Theory 

where behaviourism theory explains. Students should be told explicitly about learning outcomes so they can set 

expectations. Students should be tested on whether they have achieved their learning outcomes. Learning materials should 

be sequenced appropriately to enhance learning. Students should be given feedback. 

In cognitive theory, learning materials must include activities for different learning styles. In addition to activities, 

information, adequate support should be provided to students with different learning styles. Students must be motivated 

to learn and when learning, students must be given the opportunity to reflect, while the constructivism theory of learning 

must be an active process. Students construct their own knowledge, not just accept what is given by the teacher. 

Knowledge construction is facilitated by good interactive learning, working with other students and students must be 

given control in the learning process. Students must be given time and opportunities to reflect. Learning must be made 

meaningful for students. Learning should be interactive and elevate learning to a higher level of social presence. 

 The development model in this research will be ADDIE according to Carry as cited by Endang (2011, p 200), that model 

is to design a learning system, There is an example of the activities at each stage of the development (Endang.M., 2011). 

 

A. Analysis 

 At this stage, the main activity is to analyze the need for the development of models and new learning methods and 

analyze the feasibility and the terms of the development of models or new learning methods. The development of new 

learning methods is preceded by a problem in the model or learning methods that have been applied. Problems can occur 

because current models and learning methods environment, technology, characteristics of learners, etc. 

 Following the analysis of the problem, the researcher must develop models or new learning methods, researchers also 

need to analyze the capabilities and the terms of the development of models or new learning methods. In this analysis, 

there should be no draft models or methods. Good but cannot be implemented due to limitations such as lack of tools or 

teachers are not able to carry it out. Analysis of new learning methods needs to be conducted to determine the feasibility 

of learning methods being applied. 

 

B. Design 

 In designing the model or learning methods, stage design has similarities with designing learning activities. This activity 

is a systematic process that starts from the set of learning objectives. Designing scenarios or learning activities, designing 

learning tools, designing learning evaluation of learning outcomes using materials and tools the design of the model and 

learning methods are still conceptual and will underpin the next development process. 

 

C. Development 
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 The development model of ADDIE contains the realization of product design activities. It was prepared during the design 

phase. Conceptual framework and application of the model or new learning methods in the development phase, which is 

still a conceptual framework, is realized. Into products ready to be implemented. For example, if the design stage has 

been designed using the model or new methods that are still conceptual, then, at the development stage, it is prepared of 

transformed into a learning model or new methods such as lesson plans, and subject matter device. 

 

D.  Implementation 

 At this stage, the designs and methods that have been developed are implemented in a real situation, which is in the 

classroom. During implementation of the design models and methods that have been developed applied to the actual 

conditions the material that is presented in accordance with the model or new method that was developed. Following the 

application of the method, an initial test will be performed evaluation to provide feedback on the application of the next 

model / method. 

 

D.  Evaluation 

 The evaluation stage is a procedure used to determine whether the system of development is either successful or 

unsuccessful. The purpose of evaluation is to evaluate. Each step in the process of creating the product is beneficial. 

II. METHODS 

Research methods in developing English advertising materials may vary depending on the specific aspects of learning or 

teaching we are interested in and need. The process includes a cycle of research and development, R&D on field testing, 

reviewing and refining the findings in the research. Commonly used research methods in the field of English language 

learning. 

Researcher chose to use Qualitative and Quantitative Research because Qualitative Research: Qualitative research 

methods such as interviews with students after carrying out the learning activity process, of course the researcher has 

designed a differentiated learning process plan and learning media and determined learning groups that focus on different 

understandings. level of knowledge - different, can provide deep insight into the experiences and perceptions of English 

language learners and Quantitative Research: also involves collecting numerical data to analyze trends, patterns and 

statistical relationships in English language learning. 

The R&D cycle of ADDIE (2020:32), an approach development process that is often used in the development of learning 

products or training Programs to produce effective and targeted materials. The R&D cycle with the ADDIE model 

integrates the research and development process in the five stages of ADDIE to ensure that the resulting product or 

programs meets the needs of users. Furthermore, it will proceed to the validation and revision steps. 

From the definition above, researchers can conclude that Research and Development is related to certain materials, 

processes and products. Researchers developed the ADDIE model as a guide for developing material development. 

According to Risa Nur Sa’adah, Wahyu (202o: 30), developing a product using the ADDIE model is quite good. The 

reason is, the ADDIE model has 5 steps which are sufficient to be carried out.  

Questionnaire One of the data collection techniques in this research is a questionnaire. According to Sugiyono (2013, p 

199), a questionnaire is a data collection technique that is carried out by giving statements to respondents to answer 

(Sugiyono, 2013). It will be distributed to experts, teachers and students, which will be used to collect data on the 

suitability of the book, it will be filled in by experts, a questionnaire for teachers will be given before the learning process, 

and a student response questionnaire will be given after the learning process. The instrument, the results of data collection 

from the questionnaire, is a data collection instrument, namely (2008) as quoted by research participants. This is analyzed 

with various aspects of student attitudes. Aspects of student needs and interests will be considered in this research. Apart 

from choosing the appropriate answer, participants are also given the opportunity to provide comments and suggestions 

regarding the product. 

Data analysis the development of advertising materials for students with different learning styles can be done with several 

approaches, especially using visual tools such as Power Point Canva that have features that can be customised to suit 

various learning needs So to understand the data collected, the data is analyzed based on its characteristics and purpose. 

Subject responses to the questionnaire will be calculated in percentage form. The answer to each question score is based 

on a Likert scale (Ridwan & Sunarto, 2010, p.21). The data collected was Questionnaire: Results of identification of 

students' learning styles (Visual, Auditory, Kinesthetic or VAK).Interview/Observation: Students' preferences regarding 

the format of teaching materials. Material Trial: Student responses to Canva PPT teaching materials. Response to media: 

Evaluation of elements such as visual (images, colours), auditory (narration, audio), and interactivity (animation, 

hyperlinks). Compare the effectiveness of Canva PPT-based teaching materials for each learning style with 

Comprehension time: How long it takes students to understand the material using this method.Grade improvement: 

Student performance before and after using the teaching materials. 

 

 

III.  RESULTS AND DISCUSSION 
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After validating the English Advertisment Material, the process is carried out tests on students Ninth Grade at SMP 

NEGRI 2 PERBAUNGAN. The researcher gave test to know the practicalities of English Advertisment Writing materials. 

While, in developing English Advertisment Writing materials the researcher used ADDIE model. Researcher was 

consisted of five phases that include analysis, design, development, implementation, and evaluation. 

 

A. Analysis 

 Analysis In analysis step, the researcher analyzed students' needs and students' interest. Students' needs was analyzed 

through syllabus that is managed by Freedom Curriculum (Kurikulum merdeka). Besides, the researcher also analyzed 

the Worksheet that students used in learning English. While, students' interest was analyzed by identifying the students' 

interest by giving the questionnares. 

 The needs analysis included the syllabus and students' needs. Firstly, the analysis of the syllabus of junior high school 

grade IX students should learn to write about the type of advertisement they choose. In the competency standards and 

basic competencies, students are expected to be able to write simple and interesting Advertising sentences with the display 

of using Canva Power Point as a student presentation where student achievement is measured by indicators. Secondly, 

students‘ needs are analysed by identifying students’ needs, interests and performance. In terms of performance context, 

there are two meetings in a week, it takes 80 minutes for each meeting. The standard competence and basic competences 

for The Ninth grade students can be seen in appendix. 

 

B. Design Stage 

 After doing the analysis, the next step is to design. This design stage includes two parts, namely compiling research 

instruments, making questions and teaching materials. (for Further see attachment A.2) student-made print advertising or 

short video adverts and podcasts. 

 

C. Development Stage 

 The third stage is the development of teaching materials, as a follow-up to the design that has been carried out. The 

learning tools developed in this research are based teaching materials. Teaching materials developed at this stage will be 

evaluated by expert lecturers. The structure or framework chosen in the development of teaching materials should be 

simple and appropriate to the needs. After everything is finished, to get a valid and good teaching material, the researcher 

gives teaching materials to experts so that they are validated. The purpose of the development stage is to produce a product 

that has been revised based on input from the validator. 

The assessment by media design experts aims to determine the feasibility of based English teaching materials in terms of 

media design. Media design experts give an assessment according to the media design expert grid. In the preparation of 

teaching materials, it is necessary for authors to master design skills, so that the physical appearance of teaching English  

materials will be able to arouse students' motivation in reading and studying them. 

The validation of the English advertisement material in this teaching material is intended to be able to see the feasibility 

of the material in the developed teaching material. The material substance expert assessment includes three aspects, 

namely, content feasibility aspects, presentation feasibility aspects and linguistic aspects. 

 

D. Implementation 

There were thirty two students of IX -3 class of SMP NEGRI 2 PERBAUNGAN. Before the students used the product, 

the researcher show the product to the students in order to explain the process of using the product. Student response 

questionnaire Assessment of student questionnaire responses aims to determine the English teaching materials from the 

students' perspective.  

 

E. Evaluation 

The last stage in ADDIE is the evaluation stage. The researcher assessed this ability by following the results of the 

assessment test which was distributed to the students getting a good assessment with the overall average of the students' 

tests showing the categories. 

 

F. Discussion 

The data was analyzed by using descriptive quantitative analysis. The quantitative analysis was used to describe data of 

close-ended questionnaire from media expert, material expert, students validation, and test. The following is discussion 

of English Writig materials validity. The validation result in term of material is good, but it still need revision to perfection 

the product. The expert suggested to add the basic of competence. Based on the data, scores obtained is 88,9 %, it was 

high category. Where is the maximum score is 72, then the percentage is Based the data. The product is in the high 

category. But it still needs to be revised reach to perfection the product. Thus, the English reading. 

 Materials has been acquired after some revision and a was proper to be implemented. The validation result in term of 

English advertisement material is very good and appropriate to the students. Based on the data, scores obtained is 87,5%, 

it was very high category Where is the maximum score is 120, then the percentage is, the product is in the very high 
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category. After the material and media expert said that the product can be used for the students, then the product is given 

to the teacher as one to one trial.  

 He gave comment about the English Advertisment Material are interesting, good product and appropriate in learning as 

writing learning media. The validation result in term of material is very good and appropriate to the students. Based on 

the data, scores obtained are 76,07%, it was high category. Where is the maximum score is 2040, then the percentage is 

76,07%, the product is in the high category. He recommended to continued for the implementation to the students.. There 

were 32 students as the users. Data from test was collected by using test. Based on the data, scores obtained is 2435, it 

was very high category. Whereas the maximum score is 3000, then the percentage is 81,18%, the product is in the very 

high category. 

To conclude, a good learning media should have an impact to the students to attract their interest to learn such as a English 

advertisement materials writing should has good material based on the curriculum and syllabus, good performance of 

English reading materials design which is suitable with the students'need. 

 

IV. CONCLUSIONS 

This English reading materials was developed using ADDIE model. It was analysis, design, development, implementation 

and evaluation. The result of the English reading materils had valid criteria with the score is 76,07% and by the students 

was practical with score 81,18%. It showed that the English reading materials was easy to use, helpful both of students 

or teacher and learning time more efficient. Based on the research that has be done, it can be concluded that the researcher 

made English reading materials for the first and second semester of eight grade students of SMP NEGERI 2 

PERBAUNGAN. The English reading materials in the form of a printed instructional materials with 5A size ( half of 

A4 ). It contains preaface, table content, syllabus, using instruction, learning materials, taks, bibliography / references and 

writer’s profile. Each page of the English reading materials have different color and interest zone. The worksheet is 

presented in two language ( English and Indonesian ) . the conclusion based on the result it showed that the English 

reading materials as additional learning for English lesson that is interesting contextual, and congruen to syllabus.. 
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